
 ADVERTISING IN OUR 
CULTURE 

	 Sporting events are a great example of Jhaley’s point about how 
advertising is constantly colonizing more and more spaces.  Jhaley mentions 
baseball games and the placement of ads behind home plate taking 
advantage of the most watched area during a game. Every inch of every 
stadium is almost covered by ads these days. If you watch games on 
television every second is now being utilized to promote products. The time 
during quick changes or timeouts have turned from game recaps to new 
ways to showcase sponsors.  Super bowls are now consumed by a larger 
audience than ever because of the growing attraction of seeing the premiere  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“If it doesn’t sell, it 
isn’t creative.”              
- David Ogilvy



of new commercials.  We are now so accepting 
of advertising that we barely notice how sporting 
events are absorbing any and all available space 
to sell items and services.  As a society we 
barely set limits to product placement. It is so 
engrained in us that we have to accept the 
constant selling of products and continue to buy 
the idea of becoming autonomous individual.  
	 Society seems to be so accepting of 
advertisements most likely because it allows for 
free consumption of entertainment. It does come 
at a cost though. Commercials weather we like 
to admit it or not settles into our subconscious 
which is why Killing Us Softly is an important 
film.
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“Creative without 
strategy is called art, 
creative with strategy 
is called advertising”  
- Prof. Jef I. Richards



Magazines are fun to read but every other page is an ad. It is as though the how to articles 

are reenforced by unachievable 

body images through the fashion 

ads. The constant and continual 

plot line of advertisements is you’re 

not good enough and as 

technology makes these images 

more and more realistic and 

believable it becomes harder to 

discern real from fake. 

This misguided connection of self 

worth told through ads is one 

reason why advertisements are 

harmful to our society but the 

incredibly important point to also 

note is the amount of 

advertisement a person consumes 

a day.  There seems to be a debate 

about the estimate on approximately how many marketing messages we receive a day.  The 

estimates from different sources report a person’s daily intake of marketing messages to be from 

3,000 to 20,000.  No matter the exact number of daily 

marketing messages the number is in the thousands.  

We are constantly being hit with the idea that we are 

what a brand says we are and if we don’t have 

something we need it. 
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How To’s and Magazine Ads
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